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LMC MARKET INFORMATION SERVICES

LMC's Market Information Services are designed to support, examine and inform the NI red
meat industry. The service aspires to support producers and processors with their decision
making by making available accurate and timely information that creates a better
understanding of the trade. LMC is committed to creating an environment where our
stakeholders are well-informed whether this is through the provision of basic statistics, further
analysis / examination of this data or the delivery of information through public events. This
publication provides a summary of the beef and sheep trade in NI during 2017.

During 2017 LMC has continued to communicate detailed market information to producers
and processors through its various publications. The Bulletin remains LMC’s primary market
information tool and is published each Saturday in the Farming Life newspaper. This
publication is complimented by a mid-week market update in the Irish Farmers’ Journal and
the Farm Week newspapers. LMC also continued to provide weekly deadweight trade updates
through the text service with a significant increase in subscribers during 2017. In addition to
these weekly publications the LMC Quarterly was published and distributed to approximately
12,500 stakeholders over the course of the year. The Market Information section of the LMC
website continues to host all bulletin and quarterly publications, including additional market
reports and updates of both the liveweight and deadweight trade.  

LMCNI
Lissue Industrial Estate (East)
1A Lissue Walk
Lisburn
BT28 2LU
Tel: 028 9263 3000
www.lmcni.com

Disclaimer

LMC does not guarantee the accuracy or completeness of any third party information provided
in or included in this publication and disclaims any responsibility for error, omission or
inaccuracy in the information, misinterpretation or any other loss, disappointment, negligence
or damage caused by reliance on third party information. 
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REVIEW OF THE YEAR
Strong supplies of prime cattle came available for slaughter throughout 2017 with throughput
running five per cent higher than 2016 levels. There was also an increase in cow throughput
in local plants in 2017 with 3,497 additional cows slaughtered than 2016. While some of this
increase in total cattle throughput was offset by lower carcase weights local processors still
handled larger volumes of beef. Despite the improved cattle supplies the deadweight cattle
trade in NI remained firm during much of 2017 with good consumer demand for beef
underpinning a steady deadweight trade. A narrowing price differential between NI and GB
meant exports to mainland UK for direct slaughter were back from previous years while
imports from ROI for slaughter in local plants were also operating at lower levels. 

Total lamb and hogget throughput in NI plants during 2017 was similar to 2016 levels with
supplies following the normal seasonal trend. A strengthening euro against sterling also made
NI lambs very attractive to processors in ROI with 47 per cent of NI lambs/hoggets exported
to the region for direct slaughter. There was a relatively firm deadweight trade for lamb during
2017 with a combined average R3 lamb/hogget price of 401.6p/kg, up almost 10p/kg from
2016 levels. It was a difficult year for lamb in terms of UK retail sales with an increase in the
average price combined with reduced consumer demand. The weaker sterling against euro
did however make NI origin lamb much more competitive on key EU markets which helped
firm the deadweight trade. 
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BEEF MARKET 2017
Prime cattle throughput in NI during 2017 totalled 332,715 head, a 4.4 per cent increase on
2016 levels.  There was however a decrease in the carcase weights of prime cattle slaughtered
in NI plants with an average prime cattle carcase weight during 2017 of 334kg, a 3.5kg
decrease from an average carcase weight of 337.5kg during 2016. This decrease in average
carcase weight however did not offset the increase in prime cattle throughout with an increase
in the volume of beef from prime cattle handled by the NI processors. 

Cow throughput in NI remained strong during 2017 with a total of 103,440 cows slaughtered,
a 3.4 per cent increase from 2016 levels when 99,943 cows were killed. The average cow
carcase weight recorded a decrease to 296.6kg during 2017. Local processors handled
30,676 tonnes of cow beef during 2017, a 2.2 per cent increase from 2016 levels. 

The average R3 steer price in NI during 2017 was 359.6p/kg, a considerable 29.2p/kg
increase from the 330.4p/kg paid during 2016. The deadweight trade for prime cattle started
the year strongly and held relatively steady throughout the year. This stability in the beef trade
can be attributed to steady consumer demand for beef despite increases in average retail
prices. A weak sterling against euro also made NI origin beef more competitive on key EU
markets which was another factor that contributed to the stability in the trade. The average
cow price in NI during 2017 was 252.4p/kg, up 30p/kg from year earlier levels. The average
O3 cow price in NI was 271.5p/kg during 2017.

There was a slight decline in beef sired calf registrations on NI farms during 2017 with a total
of 365,597 beef calves registered. This was a 0.5 per cent decrease from 2016 levels when
367,418 beef sired calves were registered. Limousin continued to be the most popular beef
sire used on NI farms and accounted for 26.9 per cent of beef registrations. There was a
notable increase in the number of Aberdeen Angus and Hereford calf registrations during
2017, particularly to dairy cows.  The number of dairy sired male calves registered in NI during
2017 was 79,583, a 6 per cent decline from 2016 levels when 84,346 dairy sired male calves
were registered. 

Total imports of cattle for direct slaughter in NI during 2017 totalled 17,789 head, a 24.2 per
cent increase from 13,488 head imported for direct slaughter during 2016. Meanwhile total
cattle exports for direct slaughter recorded a notable decline during 2017. Exports totalled
12,378 head compared to 17,639 head during 2016. During 2017 there was an decrease in
the number of cows exported to ROI for direct slaughter while the number of prime cattle
exported to GB for direct slaughter was notably reduced from 2016 levels due to the narrowing
price differential between the two regions.

Total retail expenditure on beef in the UK during 2017 was similar to year earlier levels and
totalled £2.2 billion.  There was an increase in the average retail price of beef during 2017 to
£7.88 while the volume of retail beef sales remained at similar levels from 2016 to total
281,842 tonnes during 2017. 
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SHEEP MARKET 2017

Lamb/hogget throughput in NI totalled 423,247 head during 2017, back marginally from 2016
levels when 423,896 lambs/hoggets were killed in NI plants. Total ram/ewe throughput in NI
plants during 2017 was 30,255 head, a 3.5 per cent increase from the 29,192 rams/ewes
killed in NI plants during 2016. 

ROI continues to act as an important market for NI origin lambs with exports for direct
slaughter during 2017 totalling 402,820 head, a two per cent increase from 2016 levels when
394,439 sheep were exported. Exports from NI to ROI for direct slaughter accounted for 47
per cent of total NI sheep output during 2017, which was unchanged from 2016 levels. 
There was a relatively strong deadweight trade for lambs/hoggets during 2017 which was
underpinned by a weak euro creating competition for locally produced lambs from processors
in ROI while also making NI product more competitive on key EU markets. 

The average R3 lamb/hogget price in NI during 2017 was 402p/kg, an increase from an
average of 392p/kg during 2016. This increase of 10p/kg is the equivalent of £2.10 on a
21kg lamb.

Consumer data has indicated a 4.6 per cent decline in the value of UK retail lamb sales during
2017 to total £594 million. The average retail price of lamb during 2017 was £8.92/kg, an
increase of 42p/kg from the average retail price in 2016. Meanwhile the volume of UK lamb
retail sales during 2017 was at lower levels than 2016 at 67,653 tonnes.
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Market Information Department
LMC (NI)
Lissue Industrial Estate (East)
1A Lissue Walk
Lisburn
Northern Ireland
BT28 2LU

Tel: 028 9263 3000
Email: bulletin@lmcni.com
Website: www.lmcni.com




